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QHHGV DQG DVSLUDWLRQV WKURXJK D EHQHILFLDO DFWLYLW\ HQJDJLQJ WKHP LQ WZRZD\FRPPXQFDWLRQ WR EULQJ WKH EUDQG
SHUVRQDOLW\LQWRWKHLUOLYHVDQGDGGHGYDOXHV6PLODQVN\([SHULHQWLDOPDUNHWLQJPD\DLGDQRUJDQL]DWLRQWR
FUHDWH DQH[SHULHQFHDQGHPRWLRQV IRU WKHFXVWRPHUV 6DPH	/DULPRDQGHQFRXUDJH WKHP WR WDNHSDUW LQ








UHODWHG WR WKH SURPRWLRQ RI WKH EUDQG JRRGV DVZHOO DV VHUYLFHV 6KDUPD	6KDUPD  5HJXODU FXVWRPHUV
FRQVWDQWO\ UHVSRQG WRDYDULHW\RISURPRWLRQVRIIHUHGE\GLYHUVHSURGXFWV7KH\ WHQG WRGRDOO WKH WKLQJV VXFKDV
VXEPLWWLQJWKHORWWHU\ERQXVSDFNDJHDQGNHHSUHVSRQGLQJWRRWKHUSURPRWLRQV
2QWKHRWKHUKDQGFXVWRPHUVZKRDUHVHQVLWLYHWRSULFHVDUHOHVVWHPSWHGWREX\XQQHFHVVDU\JRRGV)RUWKLVW\SH
















WKH H[SHQVH FRPSRQHQWRIPDUNHWLQJ DFWLYLWLHV FDQEH UHODWHG WR WKHPHDVXUHPHQWRI FRQWULEXWLRQPDUJLQ DQG WKH
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EUHDNHYHQSRLQWRIVDOHV&UDYHQV	3LHUF\1HWPDUNHWLQJFRQWULEXWLRQLVWKHDPRXQWRISURILWJDLQHGE\





WKH LQFRPH YDULDEOH FRVW DQGPDUNHWLQJ FRVW DUH FRPELQHG LWZLOO EH UHVXOWHG LQ WKHPHDVXUHPHQW RIPDUNHWLQJ






WKH IRUHFDVW RI HDFK FRPSRQHQW LQYROYHG3URGXFWVRU FRVWXPHUV DUH FRQVLGHUHG DV DSDUW RI WKH DQDO\VLV WKDW FDQ
HYDOXDWHYDULRXVDVSHFWVRI10&0WKDWFDQOHDGWRDEHWWHUIRUHFDVWDLPHGDWWKHGHYHORSPHQWRIPDUNHWLQJVWUDWHJLHV






GDWDREWDLQHGDUHJDLQHG IURP WKH ILQDQFLDO GDWDRI WKHREVHUYHGREMHFWZKLFK DUH WKHQSURFHVVHGXVLQJ D VLPSOH
WHFKQLTXHH[FHO WREHIXUWKHUDQDO\]HGDV WRJDLQDQVZHUVIRU WKHGHYHORSPHQWRI WKHREMHFWREVHUYHG7KH
DQDO\VLVXQLWLQWKHVWXG\LV37*DUXGD,QGRQHVLD7EN3HUWDLQLQJWRWKH*$7)LQWKHREVHUYDWLRQXQLWUHIHUV
WR WKHFRQVXPHUVDWWHQGLQJWKHHYHQWDVZHOODV WKHFRPSDQ\PDQDJHPHQW LQFOXGLQJGLUHFWRUV KHDGRIGLYLVLRQ
JHQHUDOPDQDJHUUHODWHG WR WKHPDUNHWLQJDQGILQDQFHRI37*DUXGD,QGRQHVLD7EN7KLVREVHUYDWLRQXQLW LVDOVR
LQYROYHGLQ WKHUHVHDUFKLQGLFDWRUV WREHPHDVXUHG LH WRVXSSRUW WKHGDWDSHUWDLQLQJWR WKHHYHQWDQGH[SHULHQWLDO
PDUNHWLQJDVZHOODVWKHGDWDXVHGLQPHDVXULQJWKHLQFUHDVHRI10&0UHDFKHG
7KHPHDVXUHPHQWIRUHYHQWDQGH[SHULHQWLDOPDUNHWLQJWRZDUGVQHWPDUNHWLQJFRQWULEXWLRQPDUJLQLVFRQGXFWHG
WKURXJK GLIIHUHQW PHDVXUHPHQW PHWKRGV 7KH PHDVXUHPHQW IRU HYHQW YDULDEOH LV FRQVLGHUHG IURP WKH QXPEHU RI
FRQVXPHUVDWWHQGLQJWKHHYHQWDVZHOODVWKHQXPEHURIWLFNHWVVROGWKHZKROHSURILWREWDLQHGWKHLQFRPHREWDLQHG
IURPRQERDUGIOLJKWDQGSURPRWLRQFRVWWLFNHWDVZHOODVWKHWRWDOVDOHRI37*DUXGD,QGRQHVLD7EN:KLOHIRUWKH
H[SHULHQWLDOPDUNHWLQJYDULDEOH WKHGDWD DUH WDNHQ IURP WKH FXVWRPHUV¶ VDWLVIDFWLRQ OHYHO FRPSODLQW FRPSOLPHQW
VXJJHVWLRQ DGGUHVVHG WR 37 *DUXGD ,QGRQHVLD 7EN DV ZHOO DV WKH QXPEHU RI JDUXGD PLOHV PHPEHUV DQG WKH
FRQWULEXWLRQ RI WUDIILF DQG WKH LQFUHDVH RI WKH WRWDO QXPEHU RI JDUXGD PLOHV PHPEHU  +RZHYHU QHW PDUNHWLQJ
FRQWULEXWLRQPDUJLQGDWDDUHREWDLQHGIURPWKHGDWDRIQHWSURILWEHIRUHWD[HVDQGRSHUDWLQJH[SHQVHV%DVHGRQWKH
LQGLFDWRUV RI HDFK YDULDEOH REVHUYHG WKH GDWD FROOHFWLRQ LV WKHQ FRQGXFWHG E\ XVLQJ VHFRQGDU\ GDWD WKURXJK WZR
WHFKQLTXHW\SHVLHILHOGUHVHDUFKDQGOLEUDU\UHVHDUFK
 'LVFXVVLRQ




WDUJHWV  7KLV LV LQ OLQHZLWK WKH VWXG\ IURP*XSWD  DQG6QHDWK &ORVH	 )LQQH\  VD\LQJ WKDW HYHQW
PDUNHWLQJLVXVHGE\DFRPSDQ\LQRUGHUWRUHDFKJRDOVWKDWLQFOXGHVWKHVHOOLQJDPRXQW(YHQWFRQGXFWHGE\DFRPSDQ\
FDQQRWEHVHSDUDWHGIURPWKHH[SHULHQWLDOPDUNHWLQJ7KHLQIOXHQFHRIH[SHULHQWLDOPDUNHWLQJWRZDUGVWKHVDOHDVZHOO
Net Profit (before taxes) = Net Marketing Contribution - Operating Expenses 
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7KHGHFUHDVH LQ WKHJURZWKRI10&0LVQRW LQ OLQHZLWK WKH LQFUHDVHRI WKHUHYHQXH LQPDUNHWLQJDFWLYLWLHVRI













































































WUDIILF FRQWULEXWLRQ GHDOV ZLWK  7KLV KDSSHQV GXH WR VRPH DVSHFWV UHODWHG WR *DUXGD ,QGRQHVLD VHUYLFH
LPSRYHPHQWFRQWDLQLQJWUDLQLQJSURJUDPIRU)URQWOLQHUWRLPSURYHWKHLUVHUYLFHDELOLW\ZLWK,QGRQHVLDQ+RVSLWDOLW\
EDVHG5HPDLQ	0RQLWRULQJSURJUDP(YDOXDWLRQDQG3URFHGXUHVLPSOLILFDWLRQLQOLQHZLWKWKHSURJUDPRI&XVWRPHU
6HUYLFHV DQG &XVWRPHU ,QWLPDF\ E\ FRPPXQLFDWLQJIRXQGLQJ WKH UHODWLRQVKLS ZLWK FXVWRPHU WKURXJKRXW HYHQW
0RPHQWXPDQQXDO5HSRUWRI*DUXGD,QGRQHVLD7KRVHSURJUDPVKDVSRVLWLYHO\DIIHFWHGWR*DUXGD,QGRQHVLD
GXHWRWKHGLUHFWDSSURDFKIURPDFRPSDQ\WRLWVFXVWRPHUVXFKDVWKHHYHQW*$7)+RZHYHUWRDYRLGWKHGHFUHDVH




LQ D FRPSHWLWLYH HQYLURQPHQW (YHU\ LPSOHPHQWHG VWUDWHJ\ UHTXLUHV FRRUGLQDWLRQ DQG FRRSHUDWLRQ IURP QRW RQO\
LQWHUQDOPDQDJHPHQW EXW DOVR FXVWRPHUVZKR DUH GLUHFWO\ LQYROYHG 6SHFLILFDOO\ WKH VWUDWHJ\ DQG IRUPXODWLRQ RI
PDUNHWLQJ VWUDWHJ\PDQDJHPHQW DUH RXWOLQHG WR FODULI\ WKH LPSRUWDQW VWHSV WKDW QHHG WR EH GRQH E\ D PDUNHWLQJ
PDQDJHU,WLVFORVHO\UHODWHGWRWKHUROHRIPDUNHWLQJPL[WKDWLVDOVRDJURXSRIYDULDEOHVWKDWFDQEHXVHGE\WKH
FRPSDQ\WRLQIOXHQFHWKHFXVWRPHUV,PSOHPHQWLQJDQHYHQWPDUNHWLQJDQGDQH[SHULHQWLDOPDUNHWLQJLQDOOLQGXVWULHV
QRZDGD\V KDV EHFRPH RQH RI WKH SULPDU\ FRQFHUQV LQ PDUNHWLQJ VWUDWHJ\ VLQFH WKHVH W\SHV RI PDUNHWLQJ
FRPPXQLFDWLRQVHQDEOHWKHFXVWRPHUVWRGLUHFWO\JHWHQJDJHG
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-DLQ6LON\DQG/RKLD6RQLD([SHULHQWLDO0DUNHWLQJ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